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CASE STUDY

PROFESSIONALLY BRANDED TWITTER BACKGROUND & PROFILE




What to expect...

This case study is going to give you a clear visual approach on how we
believe people can make better connections on Twitter. We’ve been

profiling businesses since 2006 and profiling people is more fun.

Some important points

*As a company we have only just started using Twitter

*Our MD uses Twitter who advocates its use

*We are in no way connected to Twitter Inc

*There are many perspectives about profiling, this is just one case study

*Out of the zillions of users, we have only found a handful of great profiles

If you need any Twitter support, read the Twitter help guides.

Alternatively contact @hlsbs and ask for her Twitter eBook

Let us take you through an example...






Introduction...

Selling through Twitter is possible but it is important to relalise that the
majority of Twitter are socialising rather than ‘ready, warmed up and
wanting to buy your services'. It is relatively easy to raise your profile and
encourage people to subscribe to a newsletter and start to progress byers

along the journey.

Traditional marketing stands.  This means a good proposition, a good
product and clear pricing with an easy way for people to place enquiries.

Twitter is simply a vehicle for engagement with other people.

Whatever activity you choose to use Twitter for, you will be able to reach
out to people and make connections. One of the most important factors

about making connections is giving people a clear profile to connect with.

What we try and do is make it easy for people to connect with you.

Let us take you through an example...






The Profile...

Paula Jones is a Director of Sixth Level Training
Paula is an accredited member of the Institue of IT
Training and a ‘fellow member’, which pretty much
means she is of the highest calibre in terms of what

the Institute of IT Training recognise.

When we met Paula, she had been using Twitter for long enough to have
over 780 people follow her. Of all those people, another 46 people had
listed her and indexed her separately in Twitters own personalised
indexing system of “listing”. Based on this you could say Paula is quite

popular on the Twitter circuit.
In addition, Paula is also a Microsoft Certified Trainer. Paulais a
PRINCE 2 Practitioner and she is one of those ‘very special’ people who

deliver training to the people who run the training courses.

We are starting to build up quite a rich picture of Paula.






Current Twitter Profile

Paula had profiled herself on Twitter. This is one of the reasons why the
micro-blogging platform is so successful - all you need to do is upload a
logo or photo, write 160 characters of a profile, insert a web link and then

you're away.

As easy as it maybe, it would appear that this may also be one of the
downsides. Like all things that are easy, the masses are encouraged in,
but there is no measure of quality control. Designers find Twitter an easy
space to work with — they have a super cool photo, a super cool
background and a super cool 160 character profile linking to a super cool

website.
For the everyday small business practitioner it is not quite that easy. As a
practitioner who will no doubt need to spend time either networking or

marketing it makes sense to make your profile as clear as possible.

Let us now take a closer look at Paula






The Landing Page

During the configuration process of your Twitter account you can insert a
website link. Most users tend to insert the homepage from their website.

If you are there to promote your company, this would seem natural

Our view is that the Landing Page should have a degree of consistency
with the profile on Twitter. Paula has an inconsistency between her
Twitter Profile and her Landing Page — this is one of the elements we

wanted to correct during the design process.
Paula has invested both her time and financial capital in to the
presentation of her website and it seems there is a mis-match between

her Twitter Profile and the company website.

Look on the right hand page for a Paula’s currentp  rofile...

Shall we give Paula some Brand Consistency?






lconic Avatar...

Avatar...
One of the key elements of Twitter is the Avatar. The Avatar is the icon that
other Twitter users see when you Tweet. It is probably more important than

the Twitter background.

Our job is not to tell you what to do — simply for us to say that the Avatar is one of the
first touch points and reassure you that we can apply very simple design techniques

to make sure you are looking your best.

You will see that we have transformed Paula’s Avatar into something that we

think makes Paula look pretty Foxy..!!

We have also overhauled her Twitter Background >>






Background Design...

The design stuff...
Different designers usually approach things from different angles. Our
approach is to assess your profile and work out which parts of it are the key

pieces of information that will make people take action.

It can be easy to fill a big space with a lot of te  xt and a whole ton of
images. It can also be easy to put your ‘likes’an  d ‘dislikes’ into a
design, but really we need to be thinking from your customers point of

view.

One of the key aims is make sure we catch peoples attention. The second aim is to
ensure that the visual look and feel flows from the Twitter Profile to the Landing Page.
By conforming to these two simple rules people will find it easier to connect with you.

Based on these two rules have a look on the next page.

Is Paula’s Background consistent with her Landing P age






Design Elements...

The essence of the marketing mind...
It would be easy to go in to detail about the why’s and where fore's of decisions
we made during the design process, but it is probably more important to let you

know that we guided Paula rather than dictated a particular path.

During the design process it is really important fo r our team to realise
whether ‘we are applying the marketing’ or simply * following your

instructions because you don’t know how to design t hings’.

On the basis that our team sees hundreds of companies each year that need to be
profiled, our customers usually like us to guide them from their initial ideas. But we
are equally keen to implement your instructions if this is your wish. No two customers

are ever the same.

As you will find, we follow a consultative process that gets the job done right.

What do you think to Paula’s Profile now?






Why walt?...

Everything we produce is visual and you should be able to see the difference

between professional profiling and a quick and dirty graphic design job.

Anybody can upload a logo instead of a photo — but as you will find Twitter is a
person to person contact tool and it really is about chatter from one person to

another?

Is this just a “graphic design” job? No.
Is this just about “colours”? No.

Is this just about “branding”? No.

This is about creating connections — meaning dressin g for the occasion.
We can transform your look so you look ‘fit for purpose’. This might mean
giving you a smarter appearance, removing the clutter, adding consistencey.

All we do is provide these simple tools and guide you through the process.

Let’s look at how you can do this for yourself...









